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Abstract

Women’s entrepreneurship can contribute to household income, employment generation, local innovation and
inclusive economic development. Yet women entrepreneurs often face a combination of financial, social, institutional,
market and capability-related barriers. This paper examines the challenges and opportunities for women
entrepreneurs in Madhya Pradesh, with a special focus on Gwalior district. It uses a descriptive and analytical
approach based on government publications, official scheme information and relevant policy sources. State-level
evidence cited in the Madhya Pradesh MSME development strategy reported approximately 0.93 lakh women-headed
Udyam-registered MSMEs as of May 2023, representing about 12.35% of registered MSMEs in the state. This
provides a useful indication of the participation gap, but it is not a current district-level count. The paper discusses
barriers such as access to credit, collateral and documentation, limited market reach, digital capability gaps, social
expectations, and difficulty accessing business networks. Gwalior’s urban market, educational institutions, services
economy, food processing, handicrafts, apparel, tourism-related services and digital commerce offer potential
avenues for enterprise development. The paper recommends targeted financial literacy, mentoring, market linkages,
digital training, simpler scheme navigation and stronger local institutional coordination. Because no original field
survey was conducted for this paper, proposed sector ratings and local recommendations are analytical illustrations
rather than measured findings. Future research should validate them through interviews and a structured survey of
women-owned enterprises in Gwalior.

Keywords: women entrepreneurs;, Madhya Pradesh;, Gwalior district; MSMEs; financial inclusion; digital
entrepreneurship; women-led development

1. Introduction centres with rural and semi-urban enterprise

Entrepreneurship is an important route through which
individuals convert skills, ideas and resources into
economic activity. Women-led enterprises can
strengthen family income, create jobs for other
women, and provide locally relevant products and
services. Their contribution is particularly important in
micro and small businesses, where entrepreneurship
may begin through home-based production, retail,
food services, tailoring, beauty and wellness services,
education, professional services or online selling.
However, women’s entrepreneurial activity does not
take place on an equal playing field. Access to finance
may be constrained by limited ownership of assets,
inadequate credit histories or uncertainty about formal
procedures. Social expectations and unpaid care
responsibilities can restrict time for business
development. Entrepreneurs may also struggle with
digital marketing, formal registration, compliance,
packaging, quality certification and access to larger
buyers.

Madhya Pradesh offers a useful setting for examining
these issues because it combines urban commercial

opportunities. Gwalior district has potential in retail
and services, food-related businesses, apparel and
tailoring, education, tourism-linked activities, local
crafts and digital services. The central question is how
local institutions, financial providers, business
networks and training organisations can help women
move from informal or subsistence activity toward
resilient, growth-oriented enterprises.

2. Research Problem

Despite  the presence of enterprise-support
programmes, women may not benefit equally from
available  opportunities  because information,
eligibility, documentation, collateral, market access
and household-level constraints can limit uptake.
There is a need to connect the wider state-level
evidence on women-owned MSMEs with the practical
conditions and opportunities relevant to Gwalior
district. The paper therefore maps the principal
barriers and proposes locally actionable strategies
without presenting uncollected field data as fact.
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3. Objectives of the Study

1. To identify major economic, social, institutional
and technological challenges faced by women
entrepreneurs.

2. To review selected policy and institutional
support relevant to women-led enterprises in
Madhya Pradesh.

3. To examine potential enterprise opportunities in
Gwalior district.

4. To suggest practical measures for improving
access to finance, skills, markets and business
networks.

5. To propose a framework for future district-level
empirical research.

[N

. Research Questions

What are the main barriers affecting women’s

enterprise creation and growth?

2. Which sectors may offer promising opportunities
for women entrepreneurs in Gwalior?

3. How can government schemes, banks, training
institutions and local markets work together more
effectively?

4. What indicators should a future field study use to

assess enterprise performance and support needs?

—_—

5. Review of Literature

Government data and policy reports provide an
important starting point for understanding women’s
participation in the MSME sector. The Ministry of
MSME’s Udyam Registration Portal provides a formal
channel for MSME registration and explains that
registration is free. Formal registration can help
enterprises become more visible to institutions and
may support access to selected schemes, procurement
opportunities and business services; however,
registration alone does not guarantee credit or
commercial success.

Nafees, Sujood, Siddiqui, and Hamid (2025) examined
gender disparities in Indian entrepreneurship through
a systematic literature review of 147 Scopus-indexed
papers published over the period 1998-2024. Their
review highlighted the continuing importance of
cultural stereotypes, economic and wealth inequalities,
work—life balance, empowerment, and access to
entrepreneurial resources. The study is relevant
because these factors can influence women'’s ability to
start, manage, and expand enterprises. In the context
of Gwalior district, these themes provide a basis for
investigating family responsibilities, social attitudes,
access to capital, and the availability of business-
development opportunities.

The Madhya Pradesh state strategy for MSME
development reported that, as of May 2023, the state
had approximately 0.93 lakh women-headed Udyam-
registered MSMEs. It estimated women-owned units
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at 12.35% of the state’s total registered MSME:s at that
point. These figures suggest that women’s
participation in formal MSME registration remained
limited, although they do not capture every informal
enterprise and should not be treated as a current
Gwalior district statistic.
The Government of Madhya Pradesh’s Startup Policy
and Implementation Scheme (2022, amended in 2024)
lists support for eligible startups and additional
assistance for women entrepreneurs. The Gwalior
district administration’s Mukhyamantri Swarojgar
Yojana page describes an entrepreneurship-support
programme and its broad eligibility and finance
framework. Scheme rules can change, so applicants
should verify current terms, eligibility and application
procedures with the responsible department or bank.
Baral et al. (2023), in their review of earlier Indian
research, also covered studies published through 2020
and identified important themes concerning
entrepreneurial success, challenges, motivation, and
performance. Their review indicates that research
should consider both the barriers faced by women
entrepreneurs and the factors that enable their
businesses to succeed. This provides a broader
analytical foundation for the present study, although it
is a review published in 2023 rather than an
independent 2020 study.
Baker (2021) explored everyday experiences of digital
financial inclusion in India’s micro-entrepreneurial
paratransit services. The study provides a perspective
on how digital financial systems interact with the day-
to-day operations of small businesses. For women
entrepreneurs, digital payments and financial services
may provide greater convenience in receiving
payments, maintaining transaction records, and
accessing formal financial channels. However, the
benefits depend on digital literacy, access to
technology, affordability, and the ability to use these
services confidently. In Gwalior district, these issues
can be examined by investigating women
entrepreneurs’ use of mobile banking, digital
payments, online sales, and electronic business
records. The study is relevant to digital financial
inclusion, although its specific sectoral context should
be considered when applying its findings to women-
owned enterprises.
Across the entrepreneurship literature, recurring
themes include finance constraints, gendered social
expectations, limited professional networks, skills
gaps, market access and the need for mentorship.
These factors can reinforce one another: for example,
a lack of formal records can make a loan application
harder, while limited finance can prevent a business
from investing in packaging, inventory or digital
marketing. This paper treats these themes as an
analytical framework and recommends primary
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fieldwork to measure their relative importance in
Gwalior.

6. Research Methodology

Research design: descriptive and analytical study
using secondary sources. Sources include official
government scheme pages, MSME-related policy
publications and public government statistics. The
study does not claim to have conducted interviews,
questionnaires or a representative survey in Gwalior.
Study area: Gwalior district, Madhya Pradesh. The
district is used as the local lens for considering
enterprise  sectors, institutions and practical
recommendations. State-level statistics are used only
as contextual evidence and are clearly labelled.
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Data analysis: qualitative thematic analysis is used to
group issues into finance, social and household
factors, skills and digital access, market linkages, and
institutional support. Potential sectors are compared
qualitatively against factors such as local demand,
entry cost, skill requirements and scope for online
selling.
Limitations: publicly available data may not provide a
complete district-level picture of women-owned
enterprises, especially informal and home-based
businesses. Policy pages may be updated. The sector-
opportunity chart is an analytical rating created for this
paper, not a survey result or an official index.

(Research problem & objectives)

(Review of literature and poIicy]

(Secondary data collection)

[Gwalior—specific context analysis)

(Identify barriers and opportunities)

[Recommendations and conclusionJ

Figure 1. Research methodology flow chart.

7. Women’s Entrepreneurship in Madhya
Pradesh: Contextual Evidence

The Madhya Pradesh MSME development strategy
reported approximately 0.93 lakh women-headed

stated that these represented about 12.35% of the
state’s total Udyam-registered MSMEs. The number is
a historical state-level estimate and should not be
interpreted as the number of active women-owned

MSMEs reiistered under Udiam as of Mai 2023 and businesses in Gwalior todai.

Women-headed Udyam MSMEs in
Madhya Pradesh (May 2023)

Approximately 0.93 lakh

Historical state-level count reported
in the state MSME strategy

Share of state Udyam registrations that
were women-owned (May 2023)

12.35%

Indicates scope to broaden women’s
participation in formal registration

Geographic coverage of these figures

Madhya Pradesh

Not a Gwalior district-level estimate
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Figure 2. Women-owned share of registered MSMEs in Madhya Pradesh

8. MaI'or Challenies Faced bi Women Entreﬁreneurs

Access to finance

Limited collateral, low savings, incomplete
accounts or unfamiliarity with loan processes
may restrict capital.

Credit-readiness camps,
bookkeeping support, bank linkage
and scheme guidance.

Social norms and care

Time constraints and limited mobility can
affect training, networking and customer

Flexible training schedules,

childcare-sensitive programmes and

responsibilities .
access. family engagement.
. . i t ici i t . .
Skills  and  business Gaps Mo cosung, pricing, - MVERTOLY, | b tical enterprise-development
compliance and cash-flow planning can .. . .
management ol training and ongoing mentoring.
reduce profitability.
Low confidence with digital payments, online | Hands-on digital marketing,
Digital capability catalogues, social media and e-commerce can | cybersecurity and  online-sales
constrain reach. training.
Small producers may lack branding, | Exhibitions, local procurement
Market access and . . . .
. packaging, quality standards or buyer | links, common branding and buyer-
competition .
connections. seller meets.

Institutional navigation

Multiple offices, eligibility conditions and
documentation can make support difficult to
access.

Single-window facilitation and clear
checklists in accessible language.

Networks and role models

Limited access to mentors, suppliers and
business associations can slow growth.

Women entrepreneur groups, peer
networks and mentor directories.

9. Opportunities for Women Entrepreneurs in

Gwalior District

The following sectors are proposed as plausible areas

field survey. Actual viability depends on local

demand, competition, skills, capital, supplier access

and the entrepreneur’s experience.

for exiloration rather than as a ranked result from a

Food processing and catering

Snacks, pickles, bakery products,
tiffin services, catering

Food safety compliance, hygienic
production, packaging and repeat
customers

Digital and professional servi

o . . Quality, design updates,
Textiles, tailoring and crafts Tailoring, un}f0rm3, embroidery, institutional orders and digital
apparel alterations, craft products
catalogues
Social media services, bookkeeping, | Digital skills, reliable internet,

ces

design, online tutoring

portfolio and client acquisition
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Education and care services

Tutoring, skill classes, childcare and
learning support

Credibility, suitable premises, safety
and service quality

Retail and personal services

Boutiques, beauty and wellness,
specialised retail

Customer service, inventory
discipline and local promotion

Tourism
services

and  hospitality-linked

Local food experiences, souvenirs,
event support, guided experiences

Partnerships, service standards and
responsible promotion

Potential Sectors for Women-Led Enterprises in Gwalior

Tourism/hospitality

Education/health

Digital services

Handicrafts/textiles

Food processing

0

1 2

3 1

Figure 3. Opportunity-potential ratings for selected sectors (1 = lower, 5 = higher). These scores are analytical
examples for discussion, not measured survey data.

10. Government and Institutional Support
Women entrepreneurs should verify eligibility and

following examples are included as starting points for
enquiry, not as a guarantee of approval or benefits.

current conditions before aiiliini to ani scheme. The

District

Mukhyamantri Swarojgar support  for

Yojana, Madhya Pradesh

administration
entrepreneurship and
finance for eligible applicants.

describes | Confirm current eligibility, limits,
required documents and

implementing office.

Madhya Pradesh Startup Policy
and Implementation Scheme,
2022 (amended 2024)

Includes assistance for eligible
startups and additional assistance for
women entrepreneurs.

Check whether the business qualifies
as a recognised startup and review the
latest policy order.

Udyam Registration Portal

Official, free registration channel for
eligible MSMEs.

Use the official portal only; keep
business and identity information
accurate.

Working capital, term loans, digital

Prepare a business plan, cash-flow

District Industries Centre and
local training providers

entrepreneurship training and local

business connections.

Banks and financial institutions | payment services and financial | estimate, quotations and basic
guidance. accounts.
Potential sources of scheme guidance, | Ask about current programmes,

application windows and mentorship
or market-linkage events.

11. Discussion

The available state-level evidence indicates that
women’s participation in formal MSME registration in
Madhya Pradesh has room to expand. Yet a simple
registration share cannot explain why women enter or

leave entrepreneurship, whether enterprises are
profitable, or whether businesses are growing. Such
questions require district-level information on
enterprise survival, turnover, employment, financing
and working conditions.



o A
13PP

For Gwalior, the strongest practical approach is likely
to combine several interventions rather than rely on a
single scheme. Finance is more useful when
entrepreneurs can prepare viable plans and maintain
records; digital training has greater value when paired
with product quality and customer acquisition; and
exhibitions are more effective when businesses can
fulfil orders consistently. Coordinated support can
therefore address both the supply side (skills, finance
and institutions) and the demand side (buyers,
branding and market access).

The sector chart should be read as a discussion aid
only. Before public policy or investment decisions are
based on sector rankings, local demand and
competition should be assessed through interviews
with entrepreneurs, buyers, banks, training institutions
and district officials.

12. Conclusion

Women entrepreneurs can contribute to inclusive
growth in Madhya Pradesh and create locally rooted
employment in Gwalior district. Their progress may
be limited by finance and documentation barriers,
unpaid care work, skill gaps, digital constraints,
limited networks and difficulty accessing markets. At
the same time, food-related businesses, textiles and
crafts, education and care services, digital services,
retail and tourism-linked activities provide plausible
opportunities to investigate.

The paper recommends practical financial-readiness
support, digital and management training, mentoring,
stronger buyer connections and easier navigation of
institutional programmes. It also highlights the need
for reliable Gwalior-specific data. Since this paper
uses secondary sources and sector ratings rather than
original survey findings, future research should
validate the proposed challenges and opportunities
through systematic fieldwork.
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